Relentless Progress of the

Blend Cigarette in Turkey

by Halitk Tanriverdi

"The Turkish cigarette market is showing a marked tendency to blended
cigarettes. Since 1984, when imports of cigarettes were first permitted,
the market share of blend cigarettes has been growing steadily and now
stands at 21 per cent. The former Turkish Monopoly, Tekel, has reacted
accordingly with the introduction of blended domestic brands.
Tobacco consumption as a whole has risen in Turkey to a present

annual growth rate of 2.6 per cent.

mported cigarettes have turned the

Turkish market upside down over

the last six years. They are gaining
market share at a fast rate and Tekel has
entered the race, albeit a bit late. The
advertising campaigns of the multina-
tional companies, such as Philip Mor-
tis, R.J. Reynolds, BAT, and Rothmans
have created an awareness among smo-
kers that there is more to smoking than
the oriental cigarette.

In addition to this shift in demand,
consumption as a whole is rising and
nearly 14 million people aged 18§ and
over smoke. Annual per capita con-
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sumption is now officially at 1.3 kg but
unchecked smuggling means that the
actual figure is probably much higher.

Joint venture agreements with to-
bacco companies and Tekel are being

established to produce blend cigarettes.

The first agreement to be signed was
with Philip Morris, and Sabanci Hold-
ings. The new company, which will be
known as Philsa, will produce Marl-
boro, Parliament and other Philip
Morris brands in Izmir. By 1995 im-
ports of these brands are to cease. A

second joint venture is planned be- -
" tween BAT, Enka Holding, Unitab and
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Tekel. The company will produce the

BAT brands Kent, Pall Mall, HB, and
John Player Special.

Reynolds is planning a ca-operation
with Tekfen Holding and Tekel to pro-
duce RJR brands in Turkey, and discus-
sions are also underway between Aus-
tria Tabak and Tekel.

At present there is a total of 70 to-
bacco products on the Turkish market.
46 of these are cigarettes, 17 smoking
tobacco, four cigars and cigarillos and

Cigar production in Istanbul.

the others snuff and Tombak (used in
hookahs and cutting tobacco), 24 ciga-
rette brands are imported legally and
five cigarette brands are the products of
joint ventures with Tekel. Sales of
US$ 560 million were achieved with im-
ported brands in 1989, against US $ 800
million for domestic filter products.
Tekel now holds an 80 per cent share
of the market. It dominates the oriental
cigarette sector with a share of 82 per
cent and annual sales of 61.5 million kg.
Tekel offers 21 oriental brands, and two
through partnership,.17 of which are
filter cigarettes. In the blend sector,
where 30 brands are offered, Tekel
makes one alone and three through
partnerships. Philip Morris dominates
this sector with a 77 per cent share.

Marlboro is the leading brand with a

total share of the sector of 61 per cent.
Tekels own blend cigarette, Tekel 2000,
has captured ten per cent of the sector.

The smoking tobacco market is
dominated by Tekel who manufactures
two brands and achieves sales of 25
thousand kg per year. Imported brands
sell between five and ten thousand ton-
nes annually and include Amphora,
Captain Black, Clan and Duahill.
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Sales of Cigarettes in Turkey
{Million pieces)
Year | Domestic Brands | Imported Brands ] Total
1983 64 675 — 64 675
1984 62 272 1558 63 830
1985 60 416 3879 64 295
1986 59294 7119 66 413
1987 61947 10 799 72746
1988 59 692 9837 69 529
1989 63 130 11 854 74 984
. 19920+ 23 000 6375 29 375

* Estimated for Jan—May 1980,

. Source: Turkish Ministry of Finance and Customs, Foreign Trade Office, Tobacco Sollege {University of Istanbul).

Market Share of Orlental Cigarstte Sector

in 1989
_ Brand | Manufacturer i Markeot Share In Per Cent
Maltepe KS Tekel 81.6
Samsun KS Teksl 169
Samsun 100s Takel 7.3
Birinci Plain Tekel 6.1
Maltepe 100s Tekel 2.7
Tokat K3 Tekel 11
Bafra KS Tekel 1.0
Bitkis Plain Tekel 0.9
Bafra Plain Tekel 07
Lux Tokat KS Tekel 0.6
S. Kuvvetler 100s Tekel 0.3
Meltem KS Tekel .2
Bitlis KS ) Tekel 0.2
8. Kuvvetler KS Teke! 0.2
© Others Tekel 1.2

Source: Ministry of Finance and Gustoms,

Market Share of Blend Cigarette Sector

in 1989
Brand f ~ Manufacturer | Market Share in Per Cent
Marlboro 100s ~ Philip Morris 575
Parliament 100s Philip Morris 16,0
Tekel 2000 100s Tekel 10.3
Camel 1005 Reynolds 32
Marlbore Light Philip Morris 21
Camsl KS Reynolds 1.9
Samsun 216 Tabacs Turcs 15
Lux Bitlis Best 14
Samsun Gold Tabacs Turcs 1.0
Best KS Best . 07
Salern 100s Reynolds 0.7
Barclay Brown & Williamson 0.7
Kent 100s Brown & Williamson 06
HB BAT 0.6
Rothmans KS Rothmans 04
Others 14
M Source: Ministry fo Finanos and Gustoms.
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Tobacco has
been  increas-
ingly beset re-
cently by an ex-
tremely ag-
gressive press,
When TII
conducted an interview with Gil-

bert Dupont, financial director of

Seita (v. page 50 of this issue), the

French parliament had just agreed .

to introduce a total ban on advertis-
ing for tobacco products. In Cali-
fornia, television spots directed
against smokers are being broad-
casted and they are being financed
through funds obtained from the
latest tobacco tax increase. All of a
sudden, militant anti-smoking
apostles have become seasoned
marketing experts. They claim to
know that advertising is the sole
cause of growing tobacco con-
sumption, Advertising has once
again become Packard’s “hidden
persuader”, According to oppo-
nents of smoking, advertising is
once again capable of creating
completely unintentional con-
sumption habits.  Conclusive
studies showing that a product only
has a chance on the market if de-
mand is already there have no ef-
fect. Common sense, that tells one,
- forexample, that a teetotaller is not
going to turn to drink through ad-

vertising, has gone by the board.

They omit to mention that no pro-
duct will sell if nobody wants it, no
matter how good the advertising is.
. Of course, if somebody does
Smoke then good advertising can
influence brand preference. Also,
0ne cannot deny that clever adver-
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tising can make
a smoker . of
-plain cigarettes
change to filter

advertising can-
not do is convert
a non-smoker. Especially not in
today’s world of enlightened con-
sumers. :

The fact that the anti-smoking

lobby is pursuing a completely dif-

ferent planis endorsed by the press-
ure it exerted on large shareholders
in US tobacco-company stock re-
cently to cleanse their portfolios of
these. At this stage, every supporter
of democracy would have been jus-
tified in expecting vociferous ob-
jections from responsible politi-
cians because this has nothing to do
with the reduction of tobacco con-
sumption by means of an advertis-
ing ban, This, as a leading West
German mnewspaper (Rheinische
Post) put it, resembles “the meth-
ods used for years now in the fight
against the apartheid system in
South Africa”.

Tobacco advertising bans can
have precisely the opposite effect of
that intended, as Canada has
shown. The ban there resulted in a
significant increase in smoking.
Nobody will ever know whether the
Minister of Finance was pleased,
but increased consumption does
mean more revenue for the state —
as we all know. Maybe that is why
some politicians have difficulty in
leaving a legally sold product the
chance to present itself on the mar-
ket with legal methods.
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Small and Stable

Tebacco has been a major source of

insights into how to make acceptable
low-tar cigarettes may find them well
placed for the market battles of the fu-
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foreign exchange for Tanzania, but ture.

production has been declining steadily

from the 1973/74 crop of 19 thousand _

to 13 thousand tonnes in 1987/88. More Lights

There was also an officially supported
move away from large plantations to
smallholder production, with the num-
ber of small tobacco farmers increasing
to 50000; the number has recently de-
clined sharply, hence the fattin produc-
tion. Large-scale farming forms 20to 30
per cent of tobacco production.  5/90

Tobacce consumption has increased by
nearly 19 per cent from 1985 to 17200
tonnes in 1988 in Morocco. This in-
crease is due in part to-a continued rise
in papulation. However, price and af-
fordability of cigarettes are apt to in-
fluence consumption more than any

other factor. Recent trends show a
growing demand for light cigarettes.

—__British Strategies___

With two manufacturers, BAT and
Rothmans, already fully international,

- the British tobacce industry is so pan-

European that its post-1992 ambitions
in the cigarette trade may seem margi-
nal. Problems of brand-name owner-
ship mean that the other two large
manufacturers, Gallaher and Imperial,
come late into the battle; troubled by
massive imports, defence of their home
cigarette amrket will be their first pre-
occupation. In the longer term, their

Yienna

5/90

T@RA(CC@ JOURNAL

N TERNAT o N A L

Printed in West Germany, published bimonthly
Mainzer Verlagsanstalt und Druckerei

Will und Rothe GmbH & Co. KG

Direclors: Eckart Helfferich,

Karlheinz Rothemeie;

Editorial and Business Offices:

Pressehaus, Grobe Bieiche 44.—50,

P.(.5, 3120, D-6500 Mainz

Phone:.49/61 3171440, Telex: 4 187753 (azmz),
Teiefax:. 4961 3i-14415

Managing Director and Editor-in-Chief: Hans-Gard
Koenen; Deputy Editor-in-Chief: Folker Kling; Edi-
tors: Hans-Georg Phl, Barbara Horne, Herbert
Steins; Editorial Secretary: Janine Morixbauer; Stat-
istics: Andrea Huster, Ingrid Wehren

TH 5/90 will be published a few weeks
earlier than usual to provide readers
with a guide to the World Tobacco Ex-
hibition and Symposium in Vienna
from 22 to 25 October. A list of exhibi-
tors with stand numbers, a plan of the
exhibition hall and the symposium pro-
gramme will be included in the preview.

5/9

ADVERTISERS INDEX

Agritab, I-Cltté. diCastello ........viiiinenennn. e Page

Deutsche Benkert GmbH & Co. KG, D- Herne ...... . Page ‘:’5
Martin Brinkmann AG, D-Hamburg .......... feranas Back Cover
Consorzio Agrario Provinciale, I-Benevento ........ R, Page 51
Cubatobacco,C-Habana. . ................. R R Page 23
Dibrell Brothers, USA-Danville . ................ wee..... Page 39
W. H. Dickinson Engineering Ltd., GB-Winchester......... Page 47
Filtrona International Ltd., GB-Harpenden ............... Page 34/35
Filtrona Instruments & Antomation, GB-Bletchley .. Page 65
Focke & Co.,D-2810 Verden/Aller ........ e ber e Page 11
G. D. Societa per Azioni, I- Bologna ............. e Page 43
Gonzales, USA-Maryland. . P Ceraee e Page 69
Iggesunds Bruk, S- Iggesund ...... e .... Page 26/27
Kérber AG, D-Hamburg . ... .. R e ..Page 2/3/4
Jas. 1. Miller Tobacco Co., USA-Wilson ..... N Page 21
Philip Morris, USA-NewYork ... .. e e, .... Page 7
Papeteries de Mauduit, F-Paris. ... ............ tvieeees.. Page 77
Socotab, USA-NewYork ........ e tvaereaaa weuv.... Page 55
Sodim, F-Fleury-les-Aubrais ............. teerineesan... Page 58
Sovza Cruz, BR-Florianapolis ..........ccvivinnvnn, ... Page 14/15
Mazx Schiatterer, D-Herbrechtingen ....,...... Ceranea ... Page 22
A. Schermund GmbH & Co., D-Gevelsberg ...... vvvene... Inside Back Cover
Schoeller & Hoesch GmbH, D-Gernsbach ................ Page 19
Tobacco Associates, USA-Raleigh..............c..... ... Page 57
Wattenspapier GmbH, A-Wattens . ,........... wvveeso... Page 31
World Tobacco, GB-Redhill ........... e R ... Page 39/40/61

82

Correspondents:

Australia: E. A, Weiss

Ausiria; Hans Dibold

Benelux: Mariuz van Huystes

Hrazil: Ruy €. 8. Crescenti
Cyprus: Mitis 8. Constantinidis
Dominican Rep,: Sieglried Maruschke

EBEC: . Paul Cettelain

Egypt: M. Rifaat Naguib

France: - Liseloite Hellebeid- Lalande
Great Britain: Michael Barford

Greece: Johm G. Stasinopoulos
India: Seshagiri Rec

TInly: : Diana Seuss-Calandrelli
Fakistan: 5 M. Ahmad

Poriugal: Pierrz Léon

Spain: Dr Walter Frielingsdocf
Switzerland: Ruedi Mider

Turkey: Haldk Tanriverdi

Vnited States: Aurne Shelton, Dister Neuber
Uruguay: Die Alphonse Max
Yugoslavia: Jura Beljo

Special Correspond Helmut Schildwichter, Udo
Krefter

Asslstant Managing Director:
Manfred Thomas (Advertising and Suhscrlpmns]

Representatives:

France: Liselotia Hellsboid-Lalande, 13 rue Gra-
cieuge, 75005 Paris, Tel. (1) 4331 3541

Great Britaln: P, H. Ralph, 7 Sterling Court, Chelten-
ham, Glos, GL 518LY, Tel. 0242.51 5590

Greece: John G. Stasinopoulos, 42, Kefallinias, 11257
Athens, Tel. 8312782, Telex 222700 fimi gr.

India: Seshagiri Rao, 4/17 Brodipeta, Gunter A. P,
Tel, 24431 |
Italy: Diana Seuss-Calandrelli, Viale Mellusi 141,
82100 Benevento, Tel. §24-24766

United States: Wordcraft Inc, 512 Brookfield Rosd
Raleigh, N. C. 27615, Tel. (919) 5477425

Zimbabwe: J. L.J, Whyte, 34a Ridge Road, Avondale.
Harare, Tel, 14/12240832

Translators:

L ). Conrad (English}, Lucien Piau (Frepch), Dr 5.
Oehelein (Spanish), M. van der Ven-Rijsemus {Dutch),
Rino Giovanelli {Italian), TI1 staff {G¢rman)

Al rights reserved. Mo guarantee is offered for unre-
guested manuseripls which will only be returned il
postage is prepaid. Sisned or injlialled articles always
reprasent the opinion of the author. All articles pub-
lished in the journal are copyrighted. No part of this
publication may be reproduced or transmitted in any
form or by any means, elecironic or mechanical, in-
cluding photocopy, recording or any information stor-
#ge 2nd reirieva) system, without writien permission,

Subgcription rates:

Europe DM 120,00, Overseas § 66.00 per year, post
Ires. Single copy; DM 20,00 or $ 11.00 incl. postage. By
airmail additional charge. Library serial no: ISSN
2?39-3?43. For advertising, please request price list No.

Bank account:
Dieutsche Bank, Mainz 0202994 (BLZ 550708 40)

490 Ml







